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Bacon is bigger than Angelina O ier

Bacon Angelina Jolie
1.5 MM Searches 1.0 MM Searches

(12 month avg.) (12 month avg.)
513,000 Posts 85,000 Posts
(Nov. 2010) (Nov. 2010)

Source: 360i Analysis of the Google Keyword Tool conducted November 2010 for a 12 month
average *Based on broad match numbers

Source: 360i Analysis of the social media landscape conducted November 2010 for data
spanning November 1, 2010 to November 29, 2010

Full population of posts from blogs, forums, social networks, images, video and twitter
www.360i.com Proprietary & Confidential



OVER 99% of Bacon

conversations are unbranded

5o how can we get into these
conversations?

Source: 360i Analysis of the social media landscape conducted November-December 2010 for
data spanning November 2009 to November 2010 “Brand Mentions within bacon conversations
by # of posts” Sample size: entire population of posts, 4MM+ conversations

*includes misspellings of Oscar Mayer

www.360i.com Proprietary & Confidential



HOW DO YOU BACON?

Make it all about them. Amplify the voices of serious
bacon lovers and give them an engaging platform
for curating their personal stories about bacon: Why
they love it, how they like to cook it, and how they
celebrate it.

By asking “How do you bacon?” We are able to
sponsor a platform for consumer bacon dialogue
and get Oscar invited into those conversations.
This approach is a natural fit within our positioning
of Good Mood Food.

Serious bacon lovers are responsible
for 71% of conversation impressions

\ ThiSYS’SErious bacon.

Seriously.

Oscar Mayer bacon is carefully selected
and hand trimmed to be the best. But don't
take our word for it - take a bite. £

o A — —
o W _p e

. it deesn’t

get better

¢ than this




HOW IT WORKS

PHASE | — Giving Oscar Mayer Bacon a Voice

What better way to amplify the voices of true bacon
lovers than to create the ultimate position of OM’s

"Chief Bacon Officer.”

We begin the call-for-entry with an actual job posting for
Oscar Mayer (to be paid in Bacon). Applicants begin by
answering the question: “How do you bacon?2” and will be
asked to submit short video applications including unique
recipes and an idea for their very own bacon flavor. This
curated UGC content will be the conversation starter of

our platform and live on OM.com.

We will narrow the pool of CBO applicants to 10 finalists.
All finalists will be provided with a Flip camera and given
a series of missions (e.g., demonstrate a new way to bacon
in a 30 second video, share preparation or pairing tips, etc.)

This phase utilizes job postings, social media and blogger
outreach as a means to get the word out. All calls link to
OM.com as the way for users to participate and view the
personal bios and video entries of the 10 finalists so they

can vote for their favorite.

Chief Officer Search Results
ob Title / Description (| show titles only )

Oscar Mayer rewards ifs
Finalists with OM Bacon
Bucks and a chance to be
elected as Chief Bacon
Officer, even winning free
Bacon for a year and the
collaboration with OM fo
a new Bacon product line.

Chief Bacon Officer / Ambassador of Bacon - view simiar jobe
Tima

Seaking a trus Bacor 1o reprosant MNation I Fsearth. content devalopment.
and acting the voice of bacon-lovers for Oscar Mayer | low Do ou Dacon initiative..

Ve tisll joh descrplion. Save to MyCarsarBoider — Email to a friend

View simiiar jobs

th oriented Hoepial Controller / Aseistant Chief Financial Officor for a ... . Kayworde

0 CEmer, Inc. s

106 typa: Full-Tima
The Chief Clinicisl Offlcer (CCO) is respo 3 3. and .. comparabhke o U
Chiaf.

THI5 NOTE 15 TENDER FOR
ALL DSCAR MAYER BACOH PRODUCTS

By tapping info an already
hyper-active community,
the Bacon Finalists that
are selected become

the first users to populate
How Do You Bacon with
non-corporate content—
the candid voices of the
bacon nation

mmmet

HDYB Finalists become
the first users to populate
How Do You Bacon with
non-corporate content

CANVING DOARD  DELIFRESH  OELICREATIONS  BACON  HOTDOGS  LUNCHABLES  WINERMCSAE |

HOW DO YOU BACON?

WE ARE LOOKING FOR 10 LUCKY FINALISTS OM BACON
TO REPRESENT THE BACON NATION PRODUCT

CALL FOR ENTRIES
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HOW IT WORKS

PHASE Il — Curating the Bacon

During this time our CBO finalists will be creating and
submitting their bacon content for OM.com.

On the HDYB page on OM.com we will create a page
that that aggregates all OM social content related to
Bacon— including user-generated content (UGC) as
well as OM-created content (such as “how to” videos,
recipes, etfc.).

This infrastructure will allow consumers to have the same
experience/interaction with the *How do you bacon?g”
platform regardless of where they are engaging with the
brand (e.g., Facebook, OM.com).

The Facebook “like"” plug-in will be incorporated through-
out the infrastructure to promote sharing component.

Communy

WE ARE LOOKING FOR 10 LUCKY FINALISTS
TO REPRESENT THE BACON NATION

CALL FOR ENTRIES /

| [ Csummir ]

|4 | [ # ning:f fwww kraftbrands.com/oscarmayer, & Q- Google

Maye!

car I ke | 264x | Community B | About Us @ | Share =

HOW DO YOU BACON?

HELP US CHOOSE OUR CHIEF BACON OFFICER | HOW DO YOU BACON?
REPRESENT THE BACON NATION [SUBMIT/UPLOAD]
& THE NEXT OM BACON PRODUCT TO BE CREATED.

OM BACON PRODUCT

During Phase II, the
HDYB page will fea
a thumbnail and in
each top Finalist.

Upon clicking the t
the users may visit 1
individual's HDYB B¢
browse the Finalist's
content, and vote fo

favorite as Chief Baco

Officer.

o || http £ v kraltbrands.com oscarmayer, & MO Google

mm Community .‘ About Us €D | Share o

HOW DO YOU BACON?

....... JOHN €. BACONLOVER HOW DO YOU BACON? [

CATERER & PERSONAL CHEF [SUBMIT/UPLOAD] Bty
LINCOLN, NB

BIO VIDEQ

OM BACON PRODUCT
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HOW IT WORKS

PHASE Ill — Engaging with Bacon

With content in place, digital display and blogger
outreach will continue to drive users o the site so
they can elect the Chief Bacon Officer and share
how they “bacon.”

Interactive banners will give users a chance to answer
the HDYB question on the spot and engage them in
the conversation right where they are and provide live
(but filtered) streams of bacon conversation.

At various key intervals, finalists (not community
managers) will be featured to answer bacon questions
via twitter feed.

As a finale, the elected Chief Bacon Officer gets the
ultfimate opportunity to work with Kraft Kitchens and create

their very own bacon flavor. A limited batch of this bacon
will be produced and sold to OM fans on Facebook.

DISPLAY

—

| N
yjido you baf;on‘?

rich media (970x250px) with user-gen vids housed in a set foreground framework

‘ OM BACON PROMO INFO {
LINKING TO |
Drives fo OM.com Bacon HOW DO YOU BACON |
page where users will see < |
product info and promotion o :
for How Do You Bacon page N 5
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‘ BACON PREP T | | HOW DO YOU BACON? l
IM CONTENT USER GENERATED LSUEMIT/WFLOAD) l E
Drives to How Do You Bacon, = l
where users can see/post |
consumer “Taste-o-monials” |
and earn free product. |
Also allows users fo submit i
their own ideas on how |
they bacon without leaving e
the display frame WHAT'S COOKING Eis :
OM RECIPES |
USER GENERATED RECIPES E
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|
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Drives to How Do You Bacon,
where users can see/post
consumer “Taste-o-monials”
and earn free product



HOW IT WORKS
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PHASE lll — Engaging with Bacon

KEYWORD &
AD SEARCH

Web Images Videos Maps News Shopping Gmail more ¥

Google Jsen S

/About 4,440,000 resuks (0.14 seconds) Advanced sea

*§l Everything >

Bacon better
Recipes, coupons, videos.

: m D e @ it deesn't get better than this (&) ity 3 o =

f RECOMMEND TESTING 3 DIFFERENT SEARCH COPY SETS: SRR

Al 1. PRODUCT-FOCUSED o How Do You Bacon,
Chica users can see/post

>/ Ci

2. PRODUCT-FOCUSED W/ HOW DO YOU BACON MENTION

— _ _ er "Taste-o-monials”
OB, o — J i free product

z

y
= 3. HOW DO YOU BACON-FOCUSED
=M

Commantty W | Abcut Us ) | Share o

OW DO YOU BACON?

@] Show mare resulls from wikipedia.omg
BACON PREP HOW DO YOU BACON?
Images for Bacon - Report images OM CONTENT USER GENERATED LSUEMIT/WFLOAD)
CONTENT
News for bacon
wa
8 houns sgo . RECIPES
Press bacon inte sugar, coaling bolh sides evenly. Place on baking sheel and bake 20 to 25 minules, or until WHAT'S COOKING

OM RECIPES

Fpo USER GEI’&TFD RECIPES

USER GENERATED RECIPES

OM RECTIPES

@itd-esn’tgetbetterthanthis @% e

CARVING BOARD DELI FRESH DELI CREATIONS. BACON WO DOG3 LUSCHABLES  WIENTRMOBLE COMMUNITY _ ABOUT US.




“HOW DO YOU BACON?"
PROMOTION TIMELINE

Coont )y ) |

RS

Bacon
content
launches
Phase 3: Promotion of CBO content & How Do You Bacon
Paid search Digital display

starts media push

HDYB

OM.com Media

Promotion




